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B nayuHoil paboTe MHHOBaIIMOHHAS ICATEIHHOCTh PACCMATPUBACTCS Kak
HEOThEMJIEMasi 9acTh KOHKYPEHTHOTO PHIHKA; aBTOPOM IIPHUBEIEHO OIHCAHHE
WHHOBAIIMOHHBIX TPOIECCOB, MPOUCXOAIINX B paMKaX JTMHEWHBIX U HEIHHCH-
HBIX UHHOBALIMOHHBIX MOJIENEH, C/IEIaHHbl COOTBETCTBYIOIINE BHIBOIBI.

KuroueBble ci1ioBa: HHHOBAIUS, MTHHOBAIIMOHHAS JIESTEILHOCTh, MHHOBAIIH-
OHHBIH IIPOIIeCcC, KOHKYPEHTOCTIOCOOHOCTE IPENPUSTHS.

Y HaykoBi#f poOOTi iHHOBalliiHA TISUTEHICTh PO3IISIAETHCS K HEBiI €MHA
YacTHHA KOHKYPEHTHOTO PHHKY; aBTOPOM OITMCAHO iIHHOBAIlIHKX IPOIIECIB, 110
BiJI0yBaIOTHCS B paMKax JIHIHHUX 1 HEIHIHHUX IHHOBAI[ITHUX MOJEIeH, 3po0ie-
Hi BIJITOBIIHI BUCHOBKH.

Kuro4uoBi cjioBa: iHHOBAaIlis, iHHOBAIlIf{HA JisSUTBHICTD, IHHOBAIIIHHAN TIpO-
1[eC, KOHKYPEHTOCIPOMOXKHICTD MiANPHEMCTBA.

The information revolution has changed the environment for the
functioning of business structures, creating fundamentally new conditions
for enhancing their innovative development. At this stage of economic
development, the ability to create and introduce innovations becomes a
prerequisite for long-term business success by providing on this basis
competitive advantages.

The theory of innovation in the modern sense of the word arose at
the beginning of the 20th century, when the french sociologist G.Tarde,
and then the austrian economist J. Schumpeter put forward hypotheses
on the consideration of scientific and technological inventions as the
main driving force of social progress [1]. Over the next hundred years,
innovation theory has gone a long way from describing the entrepreneur,
enterprise, and state as separate elements of the innovation process to
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understanding them as interconnected links in a complex system, the
work of which is ensured by a certain set of institutional factors.

In modern economic science, the term «innovation» was first
introduced by J.Schumpeter in 1912 in his work «Theory of Economic
Development» [2, p. 7]. One of the most prominent management theorists
of the twentieth century, P. Drucker [3, p. 11] determined that «innovation
is a manifestation of the entrepreneurial spirit, whether it is an existing
commercial organization, utilities or an idea born at home in the kitchen.
For an entrepreneur, this is a way to create new sources of income or
expand the potential of existing ones».

The modern methodology of systematic description of innovations
is based on international standards developed by the Organization for
Economic Co-operation and Development. The Frascati Manual - Proposed
Standard Practice for Research and Experimental Development - has
been developed by the panel of experts, whose provisions are periodically
updated. The methodology for collecting data on technological innovation
is based on the recommendations adopted in Oslo in 1992. (First Edition),
and is called the Oslo Manual. The Oslo Manual refers to innovation as
any scientific, technological, organizational, financial or commercial
action that actually leads to innovation or is designed for this purpose
[4, p. 56]. Innovative activity can enhance a firm’s ability to innovate or
its ability to successfully master innovations developed by other firms or
organizations [4].

The study of innovation processes has for a long time been conducted
in the so-called linear model of innovation, which basically deals with
the formal or explicitly given knowledge obtained in the process of basic
research. Each level of the linear model creates a result that is passed
as input to the next level. The knowledge flow is unidirectional, which
means that the later stages do not provide input for the earlier stages. The
model assumes that the boundaries within which fundamental research
is conducted have a significant impact on technological innovation.
Within this hypothesis, the innovation process is seen as the consistent
transformation of an idea into a commercial product through the stages of
basic, applied research, developmental and technological development,
marketing, production and, finally, marketing.
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Now it is becoming increasingly apparent that the linear model
of innovation, which implies a causal relationship between scientific
knowledge and innovation, is an exception rather than a rule that is more
relevant to high-tech industries.

Non-linear (interactive) models suggest that, firstly, new ideas arise and
are developed at all stages of the innovation process; secondly, between the
stages of the innovation process, qualitatively new types of relations arise.
Thirdly, research results, including the commercialization of technologies
used in various forms at all stages of the innovation process. Fourth, the
non-linear model enhances the role of innovation process managers and
consumers of innovative products. Accordingly, the correct construction of
innovative processes in companies is the basis for the formation of effective
business models. The evolution of models of the innovation process from
simple linear to more complex with the development of the theory of
innovation and their detail is presented in Fig. 1, 2.

A correct understanding of innovative processes is the basis for the
formation of effective business models of enterprises for the various
stages of their life cycle. The success of the innovation process depends,
among other factors, on the speed of completion of the innovation cycle
and the flexibility of the organization when using the results. Since the
source of innovation does not have to be theoretical research, and the
innovation process relies on the use of previously obtained results, its
success does not depend on whether these results were obtained inside or
outside the innovator (Fig. 2).

Understanding the nonlinearity of innovation processes and the
importance of the relationship between the individual stages and subjects
of innovation led to the emergence of the theory of innovation systems.
The concept of national innovation systems was adopted by the OECD
as an analytical base for analyzing the innovative development of various
countries and regions on the basis of the adoption of the hypothesis on
the decisive role of national developmental features in the country’s
technological development.
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Findings

1. Since its inception in the early twentieth century. The theory of
innovations has gone a long way from describing the entrepreneur, firm,
and state as separate elements of the innovation process to understanding
them as interconnected links of a complex system, the functioning of
which is ensured by a certain set of institutional factors. Important features
of the modern theory of innovation is its focus on the study of methods
and mechanisms for obtaining sustainable added value at both the micro
and macro levels, which take into account the relevant information-
knowledge economy of the globalized-entrepreneurial context of the
business environment.

2. Innovative activity in modern business conditions is an integral
part of the competitive market. A systematic analysis of innovation
processes occurs within the framework of linear and nonlinear innovation
models, which describe various approaches regarding the nature of the
relationship between the emergence of innovations, basic and applied
research, and the diffusion and commercialization of innovations.

3. Awareness of the nature and characteristics of innovative processes
in enterprises is the basis for the formation of effective business models
for the various stages of their life cycle.
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Po3msgaroTeest m1o0abHI TPEHAM CYYaCHOCTI, SIKI JalOTh IOIITOBX JIO
BITPOB/KCHHS 1 MOJANBIIOT0 PO3BUTKY COILIaJbHOI BigNOBIOAIFHOCTI KOMIIA-
Hiil. Ha OCHOBI 4YHCIEHHUX MOCIIIKEHb aHATI3YEThCS MMO3UTHBHUHN BIUIHB II0-
JITHKY COIIaJIbHOI BiAMOBINATBHOCTI Ha KOMITaHiIO (IHBECTHILIHHY MPHBAOIHU-
BICTb, JIOSUTBHICTh CIIOXKMBAUiB 1 NMPalliBHUKIB, 11 BapTicTh) Ta ii pemyrariro. Ha
OCHOBI aHaJi3y 1 MOPIBHSHHI METOOJIOTI] MDKHAPOAHUX PEHTHHIIB permyTarii
BHOKpPEMJIEHI CKJIaJOBi COIiajbHOI BIAOBITABHOCTI, SIKi MAafOTh HAMO1TBIITIIA
BIUIMB Ha 3POCTaHHS PEMyTallii KOMIaHii.

Karouosi cioBa: KCB, penyrartis, cTilikicTh

PaccMarpuBaroTcs mo0anbHBIE TPEHIbI COBPEMEHHOCTH, KOTOpBIC IAlOT
TOYOK K BHEIPEHHIO U JaJbHEHIIEMYy Pa3BUTHIO COLMAILHON OTBETCTBEHHO-
cTH KoMnaHuii. Ha 0CHOBe MHOTOUMCIIEHHBIX UCCIICIOBAHUI aHATN3UPYETCS I0-
JIO)KUTEJIBHOC BIIMAHUEC ITOJIUTUKH COHHaﬂbHOﬁ OTBETCTBCHHOCTHU HAa KOMIIaHUIO
(MHBECTUITMOHHYIO TIPHUBIIEKATEIILHOCTD, JIOSIIBHOCTh MOTpeOuTeNneid nu pabdot-
HHUKOB, €€ CTOMMOCTb) U €€ peryTaiuio. Ha ocHOBe aHajM3a u CpaBHEHHS Me-
TOJIOJIOTUU MEXKIYHAPOTHBIX PEHTHHTOB PEITyTAIlUH BBIICICHBI COCTABIISIOIIIC
COIIMAIBHOW OTBETCTBEHHOCTH, KOTOPBIC UMCIOT HAaUOOJIbIIIee BIUSIHUE HA POCT
penyTanyyu KOMIIaHUH.

KuroueBsle cioBa: KCO, peryranusi, yCTOHIMBOCTh
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