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THEORETICAL ASPECTS OF ENTERPRISE
COMPETITIVENESS ESTIMATION
Al-Fakhore Esknder Suliaman Salty
Supervisor — Senior lecturer Ganna Veriasova
Kharkiv National University of Radio Electronics
(Department of Economic Cybernetics and Management of Economic Security,
14, Nauky Ave., Kharkiv, 61166, Tel. (057) 702-14-90)
e-mail: ganna.veriasova@gmail.com
The given work is devoted to the study of term «enterprise
competitiveness». It was also determined that company’s competitiveness
depends on the following factors: competitiveness of goods on domestic and
foreign markets, the type of manufactured goods, market size, easy access to the
market, competitiveness of the industry, the competitive position of companies,
the possibility of technological innovations in the industry, competitiveness of
the region and country.

Competitiveness of an object is defined with respect to a particular market
or a specific group of consumers formed on the relevant characteristics of
strategic market segmentation. If you do not specify a market where competitive
object, this means that a given object at a particular time is the best world
standards. In the competitive market conditions characterizes the degree of
development of society. The higher a country's competitiveness, the higher
standard of living in this country.

Competitiveness of the enterprise can be estimated by three methods:

a) an integral index, which is based on a number of individual indicators of
the effective use of manpower, material, intangible and financial resources,

b) based on comparisons of competitiveness of specific commodities
business in a particular market,

c) based on a comparison of relations competitiveness of products of the
enterprise and share it on the market. Integrated indicator of the competitiveness
of the organization can be defined based on the ratio of indicators that reflect the
economic efficiency of resources of the two competing companies [1].

In general, the company's competitiveness is a function of three
components. Along with the advantages, which are determined by coupling the
competitiveness of enterprises related to performance indicators and the impact
of its activities, this method has a drawback the complexity and the complexity
of calculating the integral indicator of competitiveness. In addition, a number of
reasons procedures to assess the competitiveness of enterprises with integrated
indicator have a number of other problems, which include:

— Selection criteria for the use of enterprise resource (profitability or
production, or capital or labor, or sales, or productivity, or the consumption of
materials, or indicators of financial stability of the enterprise, etc.);
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— Choice of the base object (business leaders) to compare the light output
characteristics of the commensurability of identity to meet the needs of
commensurability market segments for which designed the production;

— Scanning capabilities (tracking) of a commodity market with insufficient
information to ensure the adequate reflection in the method of evaluating
competitiveness of enterprises situations in domestic and foreign markets.

The second method of determining the competitiveness of the company
involves its evaluation through the competitiveness of its products, taking into
account the weight of traded goods in the markets.

The third method of determining the competitiveness of the enterprise
involves optimizing the ratio of competitiveness of goods and is made up shares
in a specific market [2].

The market share in most cases correlates with the competitiveness of its
products. The market share of the company's is defined as the ratio of sales of
the company in total sales in the market in physical or value units. Therefore,
evaluation of the competitiveness of enterprises can be made for the
development of market potential, i.e. for market share. As between market share
and profit margins there is a direct link, as growth in the share market position
of the company on its competitiveness and financial performance appear to be
more stable.

If it is necessary to determine the position of the product on a number of
similar, it is enough to hold their direct comparison of the main parameters. In
the study aimed at estimating the prospects of selling goods in a particular
market, the analysis involves the use of information, including information
about products that will come on the market dynamics of demand, the
anticipated changes in relevant legislation, etc. However, regardless of the
objectives of the study, the basis for evaluating the competitiveness is the study
of market conditions. After selecting the products (goods and services), which
will be analyzed on the basis of market research and customer requirements
determined by the nomenclature of the parameters involved in the assessment. In
the analysis should use the same category, which operates a consumer choosing
a product. By groups of parameters (technical and economic) comparisons to
determine how the parameters are close to the corresponding parameter needs.
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