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Abstract. Storytelling - the technology of creating a story and transmitting
the necessary information to influence the emotional, motivational, cognitive
sphere of the user. With its help, professionals in the field of visual content and
design have the opportunity to communicate, share information and establish
relationships with the user. This is a universal tool for creating the right
impression of the product.

[Tix yac cTBOpeHHS Ta po3poOKH BeO Ta MOOUIHLHUX JOJATKIB, BEO-CalTIB
OJHUM 3 HaWBKJIMBIIIMX MpPOLECIB, SAKUI pETYyJIIOI0Th JAu3ailHEepu €
cTopitesuniHr. CTOPITEUIIHT — TEXHOJIOTisl CTBOPEHHS 1CTOpIi Ta mepeaadi 3a ii
JIOTIOMOTOI0  HeoOXigHoi 1H¢opmallli 3 METO BIUIMBY Ha EMOIlHHY,
MOTHBALIHY, KOTHITUBHY c(pepu KOpUCTyBaya.

3a A0MOMOror HbOro mpodecioHaii B 00JacTl BI3yaJlbHOTO KOHTEHTY Ta
U3aiiHy MalTh MOXJIMBICTH CIIJIKYBaTHUCS, OOMIHIOBaTHCS 1H(QOpMAIIED Ta
OyayBaTH B3a€MOBIJHOCHMHHU 3 KopHcTyBaueM. Lle yHiBepcaiabHUN 1HCTPYMEHT
JUTSL CTBOPEHHS MTPABUIIBHOTO BPA)KEHHS Bifl MPOIYKTY.

Jlnst Toro, o0 nmoOyyBaTH SIKICHUIM CTOPITEJUIIHT, KOHTEHT-MEHEKEpHU Ta
JU3aiiHEpU BUKOPUCTOBYIOTH IE€BHY CXEMY Ta MOJEJIb POOOTH: Ha MOYATKYy
po0OTH HaJA MPOEKTOM MOJEIIOIOTHCA MOPTPETH KOPUCTYBAUiB, BU3ZHAYAIOTHCS
ix Ooyi Ta apamMaTH4YHI TOYKH, a BXKE€ TOTIM 3a JOMOMOTOI0 MPAaBHJIHHOTO,
JIOTIYHOTO Ta MOCIOBHOTO JAU3aiHY CTBOPIOIOTHCS CIIEHAPil II0J0 BUPIIICHHS
npo0semM KIieHTIB. T0X, TOBOPSIYM MPO 1CTOPIi, KOPUCTYBAUl OMHUCYIOTh CBOE
eMOLlIiHEe Bpa)XX€HHs, TOOTO IIOCh, IO BIUIMHYJO Ha HUX Ha TIUOOKOMY
0CcOOHMCTOMY PiBHI.

TakuMm 4MHOM, €MOIIli BIAIrpalOTh BAXKIWBY POJIb y CIPUNHATTI CAMTIB,
JOAATKIB Ta BChOTO MPOJAYKTY Y IUIOMY. 3TigHO J0CHiKeHb JloHanbaa
Hopmana,nipodecopa KOTHITOJIOTII Ta KOHCYJIbTaHTa 3 103a0iTITI KOMMaHii
Nielsen Norman Group, BIUIMB nu3aiiHy Ha BPa)KCHHS JIFOJUHH BiJl MPOAYKTY
B1JIOYBAETHCS HA TPHOX PIBHAX Ta BIANOBIJIA€ TPHOM CTOPOHAM JU3ANHY.

[HTYiTUBHMI nU3aliH — 1€l BUJ AU3aiiHy B1I0yBa€ThCs Ha M1JCBIIOMOMY
Ta OloJOriYHOMY piBHI MHUCJHEHHS. TOOTO JIOAMHA MOXE aBTOMATHYHO
MOTIO0JIATH YW HEHAaBUIITH IEeBHI 00 €KTH a00 MpeIMeTH Ta I € IO0YaTKOBa
peaxiisi Ha 30BHIIIHIO 000JIOHKY.

[ToBeninkoBHII mu3aiiH — 1€ Te, SK NPOAYKT YHM JOJATOK IIPAITIOE,
(byHKIIIOHY€E, BIAYYTTS BiJ iX BUKOPHCTAHHSA, 03a0UIITI - TOOTO 3arajbHe
Bpa)KEHHS KOPHUCTYBaya BiJl iX BUKOPUCTAHHS.
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PednexkTuBHuil 1u3aitH — Te, SIK MPOAYKT YU JIOAATOK 3MYIIYIOTh JIOJUHY
nouyBatuca ce0e BXKe MICis MOYaTKOBOI peakilii Ta B3aeMOAIl 3 HUM, KOJIU
KJIIEHT acoIlIIO€ 1EeW MPOJIYKT 31 CBOIM JKHUTTEBHM JOCBIIOM Ta HaJIIIs€ HOTo
3HAYEHHSIM Ta [{IHHICTIO.

3BIZICH 3pO3YMUIO, 1[0 BaXKJIMBO HE TUIBKW CTBOPUTU BpPaKEHHS KOMQPOPTY
Ta (YHKIIOHAJIBCTI, aJie ¥ 3HAWTH Ta CTBOPUTH MK TU3aHOM Ta KOPUCTYBaueM
JIETKHI Ta 3pO3YMLIHIl 3B’ I30K.

Ha ©6a30oBoMy piBHI CTBOpEHHs ICTOpii Ta CTBOPEHHSI BpaXEeHHS Yy
KOpHCTYyBa4a MalOTh CIIJIbHI €IEMHTH: TNIAHYBaHHS, TOCT1IPKEHHS Ta CTBOPCHHS
KOHTeHTY. CTOpITEJUTIHT HaJa€e po3pOOHMKAM MOXIIMBICTH 3pPO3YMITH CYTh Ta
3MICT MPOAYKTY Ta WIIbOBY ayauTopito. IcTopii gomomaratoTh €()EKTUBHO
JIOHECTH 10 JIFOJE€H HAaMOUIBII CKIIaaH]1 171€el.

CTopiTeIUTIHT MOK€ HaJlaTh HACTYyMHI MOXIJIMBOCTI, $KI JOIIOMOXYTb
HOJIIIIIMTH MPOLEC CTBOPEHHS MPOAYKTY Ta BPaXKEHHS B1Jl HBOTO:

- Hapanss moacpkoro o01mMydsi Cyxum JaHuM;

- CrnpoleHHs CKIaJHUX 171ed A1 KOMaH/IH1;

- IligBuieHHs €heKTUBHOCTI CIBLHOT pOOOTH KOMAaH/IH;

- Busnauenus mety;

-  MOXJIHBICTB 3p03yMITH IEPBUHHOIO KOPUCTYBaya;

- llIBunke BHM3HAYEHHS 3a/1a4 MPOEKTY (HAMPSIMKIB, Y SIKHX MOBHHEH
pyXatucst MpOeKT);

- CopouieHHsl BHYTPIIIHbOI KOMYHIKAIl y BEJIMKUX OpPTraHi3alisix;

- Hapnanng ingopMmaliii 3MiCTy Ta LIEHHOCTI JUIsl KOPUCTYBaya.

CropiTelyliHr  IonoMarae KoMaHAaM pO3pOOHMKIB TJISSHYTH Ha BCE 3
1HIIoro OOKy. 3JaTHICTh MOTPUMYBATHUCS TEBHOTO IMIPOIIECY 3aJCKHUTh BiJ
Oaratbox (pakTopiB, sIKUI BKIOYAE rpadik poOOTH, OIOIKET Ta METY.

CropiTeIuTiHT — 11 CIOCi0 MBHUAKO HANIArOJUTH KOHTAKT MK KOMaHAaMU
pPO3pPOOHUKIB, TIWOIIE MPOHUKHYTH B CYTh IMPOEKTYy Ta 3pO3yMITH HOTO.
Bpaxxenns ta emoririiine 3a0apBiieHHS, sIKE CTBOPIOE JIIOJWHA, OTPUMYE (HOPMY
3aBJSIKA JU3aifiHYy, KOHTEHTY Ta B3aeMojil 3 kopucTyBadem. OmoBigadi BMUIH
HaJIaro/)KyBaTu KOHTAKT 3 JIFOJBMU PaHillie, HXK OyJu CTBOPEHI BeO-calTh, —
10 POOUTH CTOPITEIUIIHT HAWLIIHHIIIMM 1HCTPYMEHTOM JIU3aiiHy J1s O13HeCy.

TakuM YMHOM, CTOPITEJUIIHT € OAHUM 3 HaWBAXJIUBIIIUX IHCTPYMEHTIB IS
CTBOPEHHSI HEOOX1HOTO JJI1 KOPUCTYBaya BPAXXEHHS BiJ NPOAYKTY Y Oyab-sKiii
cdepi xutTa. Bin gonomMarae po3poOHUKaM IHOIIE Mi3HATH CYTh IPOIYKTY Ta
TOYHIILIE BIYYUTH Y TOTPEOU KIII€HTA. 3aBASIKA CTOPITEIUIIHTY JU3aiiHEp MOXe
BIJITBOPUTH TPABWIbHUM, YITKUI Ta JOTIYHUN CHEHApidl MO0 KOPUCTYBAaHHS
BeO-caliToM Ta, SIK pe3yJbTaT, 3aly4UTH OUIbIIY KUIBKICTh MOTEHUIHHUX
KJIIEHTIB TIPOJYKTY, 110 BKa3y€e Ha €(pEeKTUBHICTh IBOTO CIIOCO0Y HAIAroIXKEHHS
KOHTaKTy MK KOPUCTYyBaueM Ta pO3POOHUKOM.
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