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The given work highlights theoretical basis of consumer products 
attractiveness as a prerequisite of the enterprises competitiveness, graphical 
approaches to the assessment of the products attractiveness. 

 
As market conditions important issue for the manufacturing enterprise is 

the choice of products that contain high consumer attractiveness, most 
responding to consumer demand. Today one of the most promising directions of 
development of domestic enterprises is one that is based on production and 
market new products. However, innovations are characterized by a high level of 
risk. Therefore, an important issue is the choice to produce such products, which 
has high consumer attractiveness, most consumers responding to inquiries, and 
therefore provides producers profits. The main parameters attractiveness of 
consumer products in the market are: quality product and its stability, social 
targeting, reliability, safety, consumer product innovation, product image, 
information product, the price of consumer goods. 

Successful operation of any company depends on the competitiveness of 
products offered to consumers it. Evaluation of competitiveness of production - 
the definition of a level that gives the relative characteristics of production 
capacity to meet the requirements of specific market in this period, compared to 
the competition. 

Best known today models and methods for assessing competitiveness of 
products can be divided into two groups: analytical and graphical methods. 
Cash-analytical method. Often the calculation of integral index of 
competitiveness of the goods (Kint) is carried out using the formula: 

,І/І=K ЕPТPint                                                     (1) 
 where ITP - Index of technical parameters (quality index);  
 IEP  - Index of economic parameters (price index).  
 To calculate the index technical parameters using the formula: 

i

n

1=i
iТP v *q=І ∑      (2) 

 where  - a single rate and the second technical parameters; 
 iv  - weight ratio i -s parameter. 

Graphical method for assessing the competitiveness of goods based on building 
polygon competitiveness. Fig. 1 comparing two polygons competitiveness of 
firms on eight criteria. Accordingly, each of the eight settled using a 
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measurement scale marked point, corresponding to the criteria. The line that 
passes through them, forming a polygon. However, the described method does 
not allow the set of generalized criteria of competitiveness and therefore its 
level.  
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Figure 1 – Polygons competitiveness 
 
An improved graphical method shown in Fig. 2, which is represented by 

two polygons - radar, built on many axes corresponding to many single criteria.  
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Figure 2 – Radar competitiveness 

 
Radar competitiveness is built on the following rules: a circle divided by 

radial evaluative scales at sectors whose number is equal to the number of 
criteria; the distance from the center of the circle criterion value is improved; 
Scale to direct radial calibrated so that all values lie within the assessment 
criteria circle; aesthetics and ergonomics expert is determined by a 10-point 
scale; the presence of any device (anti-lock system, airbags, mirrors heaters, 
etc.) estimated unit behind his absence - zero, which coincides with the center 
circle; to compare the products of competing radars are built on the same circle. 
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