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A personal brand is, quite simply, a presence—either online or offline—
that represents you, your values, and what you have to offer. Your personal
brand needs to be well thought-out, consistent, and true. No matter what field
you’re in, a personal brand allows you to communicate your expertise, your
experience, and your personality all at once. Ultimately, this tells people who
you are, what you’re about, and why they should contact you. A personal
branding statement tells people, in one or two sentences, who you are and what
you’re about. There are three key components: Your job title, your expertise or
the niche you’re zeroing in on, and something interesting about yourself—say, a
special talent, or something unique that you bring to the table that could be
helpful in your industry.

Cporoani JOAWHA 3 TapHOK pPEIyTamiel0 Mae OulbIle IMaHCIB
OTpUMyBaTH Oa)kaHe. BUIIY 3apIuiaTy, Kpamry poOOTy, BHTITHINI O13HEC-
mapTHepcTBa Tomio. Ta mo0 Bce 1ie 3100yTH, TMOTPIOHO WpaIfoBAaTH HAaJI
ocobuctum Openaom. OcobucTuii, abo MepcoHaTbHUN OPEH — TI€ CYKYITHICTD
acorairiit Ta AyMOK, K1 BHHAKAIOTh Y JIIOJICH, KOJTM BOHU 3rajylOTh JIIOJAUHY UX
00rOBOPIOIOTH 3 1HIIMMHU.

[TpuaTuny podoTr OpeHAy OAHAKOBI TS BCIX cep, BIAPIZHAIOTHCS JTUIIE
netam. Ocobucthii OpeHI — 1€ THCTPYMEHT NPHUIIBUAINICHHS JOCSITHCHHS
npodeCcIHHNX IIIeH: BIJ Kap €pHOro 3pPOCTaHHS B KOPHOpAIii 10 3MIIMHCHHS
JIOBIPH KJTIEHTIB, SIKIO TPAMIOETe 3 HUMH HampsMy. TakuMm dmHOM, OpeHa
«3axomuThy y aABepl momepen IT-cmemamicra Ta jgomomarae JieTiie  ix
BiMUMHATH. KOIW JIFOM 3HAIOTh, SKUW B CHEINATICT, Y YOMY BH KOMIICTCHTHI,
BOHH MOXYTh JIO BaC 3BEPHYTHCS. 3alpONOHYBaTH POOOTY, MApTHEPCTBO,
Kojabopariito, 1HBECTHIII, MOMPOCHTHCS A0 Bac y KOMaHAy ToImo. Tomy
BKJIMBO MPOAKTUBHO (POPMYBATH Ta yIPABIATH BPAXKECHHIM TIPO cebe.

ITepeBaru y TUX, XTO Ma€ 0COOUCTUI OpPEH/;

® HAJIarO/DKEHHS 3B’S3KIB Ta TMPOCTIMWN TOIMYK POOOTH 3aBISKH
BII3HABAHOCTI,

® MOUTMBICTh 3aPEKOMEHTyBaTH ceOe y TIEBHIN Hilll O13HECY,

® 3HAXOAWTH CHUTBHUKIB y CEPEIWHI KOMIIAHIi, «MPOJaBaTW» CBOi 1€,
OTPUMYBATH MOKITUBOCTI UM OIOKETH,

® NIPOCYBAHHS 110 Kap €pHUX mmadinHax, 60, KpiM Mpod)eCIHHIX HAaBUYOK,
TaKOX € PeryTarlisl y MAPOKUX KOJIaX, sika KOHBEPTYETHCS B OUTBITY OBIPY;
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® OTPUMYBATH  JOJATKOBI  JDKEpENa  JOXOAY.  KOHCYJbTYyBaHHA,
MEHTOPCTBO, BUKJIaaHHA[2].

PH3HKH MOXYTh BHHUKHYTH, SIKITIO:

e ocoOucra myOJNiYHA IO3MINA 3 SKOTOCh IIMTaHHS HE 30IraeTbcsa 3
MTO3HITEI0 POOOTOAABII a00 KITIEHTA;

e JIIO/TMHA TIPUBEPTAE «3aHAATO OAraTo yBarm», Ha JyMKy poOOTOMABIIS,

e ocHOBHA mTpodeciiiHa ASUTBHICTh BIAXOAWTh HA JPYTHA TUIaH, a
T'OJIOBHHM CTa€ OJIOTTHT.

Hacammepen Ttpeba dYiTKO YCBIAOMHTH, HaBIO TOTPIOeH OpeHnd, 1
sadikcyBatd num. OcobOmcTuii OpeHa He Mae OyTH CaMOILLIIO, «OpeHIOM
3apaau OpeHIy».

3 woro moyatu I'T-cnemmamnicry, mo6 OyayBaTh ocoOuCcTHi OpEH/;

1. 3pobutn ayaut cBoro OpeHay;

MPOaHaJI13yBaTh MPOQEeCIHHNN TTUIAX;

MIPOAHAJII3yBaTH KOHKYPEHTIB;

BU3HAYUATH MIJTHOBY ayIUTOPIIO;

oOpatu crioci0 9ac Bl acy po3MoBiaTy Mpo nMpodeciitie KUTTS,
o0paTH MOKa3HWKH, 3a KUM BU3HAUYATUMETE TIPOTPEC;

IIHYBaTH JOCSTHYTE,

naBatu coOl TPaBO HA TTOMUJIKY .

HII[ yac poOOTH HaJ 0COOMCTHUM OpPEHJIOM MOHSATTS «yBara» W «moBara»
HE JOPIBHIOIOTH OJHE OaHOMY. P0o3BHUTOK OcobmcTOoro OpeHAy Ta yTpUMaHHS
MOBard CHLUIBHOTH MOXIIMBE, TUIBKH SKIIO PO3BHBATHCh SK MpodecioHal,
BHUBYATH Ta IPOOYBATH HOBE, 3POCTATH TOPU3OHTAIHHO Ta BEPTHUKAIBHO.

Takum uwmbOM, mpodeciiinuii iMimK — 1e o0pa3, CBIIOMO Ta
[IJIECIIPSIMOBAHO CTBOPEHHM IMITYYHUM IIIAXOM JUIS JTOCSATHEHHS CY0 €KTOM B
momy Openn IT- cmemamicta. OcoOuctuii OpeHI — 1€ THCTPYMEHT, SKHM
CIyrye I JOCATHEHHS BiaacHMX IuieH. lle — mocmim Ta pemyraris, MUIICHAM
obpaz mpodecionana, sAkud (GOpMYIOTh Ta HaMararOTbCs JOHECTH 0
npodeciitHoro orodeHHs. Ha oCHOBI mporo mpo Hac AyMarTh, a PpoOOTy
MTOMIYalOTh.

SNl
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