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Corporate brard design has evolved signilicanntly, with growing emphasis on corporabe
image management and brand identitg In iedays economic cdimate, small businesses
struggle w oormpee due oo linancial consoraims. While branding s olen asocisted with
large corporations, it is crucial lor small businesses to develop a brand from the cutset to
ensure sustainability and mearket presence. This soudy reviews over 30 brand valuation
metlsuds, categarizing them inbo cosi-hased, marke-based, income-hased amd hylrid
approachies. A key Bsue identilisd s the absence of a universal dynamic brand valuation
model. Toaddress Chis, the pager proposes a rating -based system that evaluaces bramd
catpanents sucl & rademark recognition, conswmer lovalty, price pesitioning, and
oornpetitive advantage. Findings indicate that small businesses showld mol nimic largs
oarporationg but instead heverage Ui strengihs, such as rrost, personalization, and niclwe
appeal. The sidy wislersoores bramding &5 a vital inangilde sset that endunees company
valuation, linancial stabilicy, amd scratvegic growtle The progosed ramessork provides a

praciical approsch for small enberprises (o asess and stremgh=n Oseir brand value



