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VI. BARABHUYA CMPABA TA PEQATYBAHHSA V1. BUOABHUYA CMPABA TA PEQATYBAHHS

aofBpaxeHHa Nogckkoro o6nu4ya Ha GaHepax, NUCTiBKax
a60 B peknaMHUX ponuKax BUKNUKAE B CMOXUBAYa MNeBHi
acouiayjl. Hanpuknapg, nopTpeT ynio6neHol 3ipku BUKIVKae
NO3UTUBHI eMOLIi, L0 HE KOHTPONBOBAHO NOLWUPIOIOTHGSA
i Ha peknaMoBaHy Helo NpoayKuilo. Hesaxnueo, noTpiGHa
HaM U pid 4K Hi, MU He cBinoMO Joripsemo i sikacTi. Ha
piBHI ncuxonorii Leld MeToq Aae aMory MaHinynioeaTu
ocobolo, sika noTpanunia nig, BNave peknaMHol inbopmauii,
PoarngHeMo BUKOPUCTaHHA MOPTPETIB aBUYaiHUX Nogeil,
Lleti cnoci6 He ripwunii 3a nonepepHiii. Amxe B poni 3eu-
vaiiHoro crnoxusaya, 306paxeHoro Ha 6aHepi abo B pek-
JIBMHOMY PONUKY, MU BrnisHaemo cebe, Aaloym nNowToex
0,0 Kynisni ToBapy.

306paxeHHA NOPTPETY € BaXIMBUM HeeepGansHUM
KOMMOHEHTOM PEeKIaMHOro MoBiLOMAEHHS, Lo niaTeep-
Xye [OCTOBRIpHICTL BepBankHoro NoBiAOMAEHHS.
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BUKOPUCTAHHS NOPTPETIB JTIOAWHU B PEKJIAMI,
SIK MCUXONIONYHUA METOL BNJIUBY
HA CNOXXKUBAYA

Original appearance of advertisement substantially influ-
ences how our brain perceives a product. Advertisers, notic-
ing it, b 1o use psychological tricks. One of them is the
usage of people’s poriraits that ages a to
change their attitude towards the goods they buy.

3obpaxeHHnA aaliMae ocobnvee Micue cepep, eneMeH-
Tie peknamHux 3acobie. BiayansHe odopMieHHs peknamu
BiLirpae rofoBHy poJib Y 3afY4EeHHI yBaru LUinLoeol
aypuTopil. 306paxeHHs — LE nepLue, Ha WO 3BepTac yeary
CNoXueay, NPUAMAYA PIlLeHHA NPO T, YX € UiKaBuUM
ANS HbOro NMOBILOMIIEHHS, L0 TRAHCNIOETLES.

HeofxioHO 3ayBabkuMTY, LLO NIIOAM CXUNBHI iHTepnpeTy-
BaTu ByOk-aKy iHdopMaLjlo No-cBoeMy. Y 3B'A3KY 3 LUM



